


PRINT
MEDIA

FACTORS AFFECTING SELECTION OF PRONT MEDIA DECISIONS

OBJECTIVE OF FIRM
COSTS MEDIA AND COMAPNY’S FINANCIAL POSITION
REACH OR NUMBER OF PEOPLE EXPOSED TO THE
MESSAGE
TYPES OF BUYERS
COVERAGE
REPITITION OR FREQUENCY
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MORNING

EVENING

SUNDAY

SPECIALITY NEWSPAPERS
REGIONAL NEWSPAPERS
UNIVERSAL NEWSPAPERS
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FORTNIGHTLY (INDIA TODAY)
MONTHLY (ADVERTISING AND MARKETING)
WEEKLY ( ILLUSTRATED WEEKLY THE WEEK)

YEARLY
GOVERNMENT PUBLICATIONS (TELEPHONE DIRECTORY)
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HOUSE JOURNALS
TECHNICAL JOURNALS
PROFESSIONAL JOURNALS







APICTURE IS WORTH A
THOUSAND WORDS

TELEVISION MEDIA




INTER-RELATED MEDIA

OUTDOOR
TELEVISION < > MEDIA
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